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INDONESIA: from extracting to intersecting

17,499 islands (KKP 2017)

514 cities/regencies (Kemendagri 2016)

300 ethnic groups 
1,340 tribes (BPS 2010)

742 languages (BPS 2010)

191.08 million (70,72%) 
productive age (15-64 y.o.) 
(BPS 2020)

202.6 million (73,7%) internet users 
170 million (61,8%) for social media  
(aptika.kominfo.go.id 2021, Hootsuite Indonesian Digital Report 2021)

272,230,000 population (dukcapil.kemendagri.go.id 2021)
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1 CROSS COMMUNITY FORUM
2 C.E. COMMITTEE
3 C.E. ECOSYSTEM
4 DEVELOPMENT COMPASS
5 DESIGN ACTION
6 CREATIVE CITY INDEX

7 CREATIVE CENTRE

8 COMMUNICATION & 
NARRATIVES STRATEGY
9 CITY BRANDING MANAGEMENT

10 COMMUNITY FESTIVAL

11 C.E. AGGREGATOR

1 COMPASSION, DIVERSITIES
2 INCLUSIVITY, SOLIDARITY, 
PEACE
3 HUMAN RIGHTS

4 CREATIVITY, INNOVATION, 
LOCAL WISDOM, SCIENCE & 
TECHNOLOGY

6 HERITAGE, WISDOM

5 SUSTAINABLE 
ENVIRONMENT

9 RENEWABLE ENERGY

8 BASIC NEEDS

10 PUBLIC FACILITIES

7 TRANSPARENT, JUST, 
HONEST, GOTONG ROYONG, 
COLLABORATION

CREATIVE ECONOMY AT THE CITY LEVEL
Frameworks & Guidelines for Creative City Programs/Activities



2015 2016 2017 2018

26-27 April  
Creative Cities 
Conference 
Bandung

10 Principles of  
Indonesia 
Creative City

22-25 Oct 
Indonesia 
Creative Cities 
Conference 1 
(ICCC1) 
Surakarta

Establishment 
of Indonesia 
Creative Cities 
Network 
(ICCN)

Establishment 
of Indonesia 
Creative Cities 
Forum

ICCN Chair & 
Secretary 
2015-2017: 
Paulus 
Mintarga & 
Liliek Setiawan

25 Nov 
Establishment of 
“Perkumpulan 
Jejaring Kota dan 
Kabupaten Kreatif 
Indonesia” 

Notarial Deed 
Ratification 
Nr.28  
dated 27 
January 2016

30 March 
ICCC2 Malang

6-10 Sep 
ICCC3 
Makassar

Launching of 
Creative City 
White Book: 
An Ecosystem 
that Creates

ICCN Chair & 
Secretary 
2017-2019: 
Tb. Fiki C. 
Satari & M. 
Arief Budiman

ICCN TIMELINE

23 Nov 
National Meeting 
Bandung

Registered: 
150 cities



2018 2019 2020 2021

4-6 May 
National 
Coordination 
Meeting 
(Rakornas) 
Padang 

Registered: 
168 cities

15-20 Oct 
Indonesia 
Creative Cities 
Festival (ICCF) 
1/ ICCC4 
Yogyakarta

Registered: 211 
cities

26-27 April 
National Meeting 
Surabaya

2-7 Sep 
ICCF2/ICCC5 
Ternate

ICCN Chair 
2019-2022: 
Tb. Fiki C. 
Satari

5-6 Nov 
National 
Coordination 
Meeting 
Banyuwangi

26-28 Nov 
ICCF3/ICCC6 
Denpasar & 
Karangasem

Jenggirat 
Obah Bareng

Siwam 
Satyam 
Sundharam

Tara La No 
Ate

Holopis Kutha 
Baris

26 Jan 
Launching 
Simpul Space 
ICCN

Guyub, Greget 
Nglakoni 
Bareng

9 Feb 
World Urban 
Forum 
Abu Dhabi

15 May  
Launching 
Aksi Bersama 
Bantu Sesama 
(ABBS)/ 
Solidarity 
Action

Bacarito

18 Aug 
Indonesia 
Pulih

7-8 Dec Bandung 
Inauguration of 
ICCN organizer

15 Aug 
FGD Creative City 
Index 
The Coordinating 
Ministry for Economy & 
multiple ministries

U20 Riyadh  
G20 2020

13 Feb 
World Urban 
Forum 
Kuala Lumpur

ICCN TIMELINE



2021 2022 2023 2024

5-6 Nov 
National 
Coordination 
Meeting  
Pontianak & 
Singkawang
Besehe 
Bekrenah 
Kite Kincah

26-28 Nov 
ICCF4/ICCC6 
Pekanbaru & 
Siak
Hela Muara 
Takkan Putus 
Air Dicincang

27-29 Sep 
National 
Coordination 
Meeting  
Jakarta
Jejaring  
Lokal Keren

11-13 Des 
ICCF5/ICCC7 
Kendari
Molulo 
Nusantara

27-29 Juli 
Rakornas  
Bandung

Launching of 
Creative City 
White Paper II: 
10 Principles 11 
Ways towards 
Future Cities

29 April 
MoU with 
MoTCE

INDONESIA

Country
Overview  

10 June 2021
tom fleming / creative consultancy /

&XOWXUDO�&LWLHV�3URŶOH
East Asia

June (Pub.) 
Partner TCFF/
BC: Cultural 
Cities 
Research

COUNTRY OVERVIEW — INDONESIA5 Cultural City Profile, East Asia 

Cultural Cities Research
2021 Indonesia

• Aceh

• Medan

• Jakarta

• Bandung

• Yogyakarta

• Surakarta

• Semarang

• Surabaya

• Labuan Bajo

• Denpasar

• Malang

• Ambon

• Jayapura• Makassar

Capital City / Special Region

Super Priority Destination

UNESCO Creative Cities

In 3T (Terdepan, Terluar, Tertinggal / 
Frontier, Outermost, Least Developed) 
Region
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Aug-Oct 
Partner GCF 
Wshop BAMO

ICCN Chair 
2022-2025: 
Tb. Fiki C. 
Satari

Policy brief

Task Force 5
2030 Agenda and Development Cooperation

CREATIVE ECONOMY 2030: 
INCLUSIVE AND RESILIENT CREATIVE 
ECONOMY FOR SUSTAINABLE 
DEVELOPMENT AND RECOVERY

Nicolas J.A. Buchoud The Grand Paris Alliance for Sustainable Investments 
Onur Eryuce Counsellor to the Mayor, Izmir Metropolitan Municipality 
Carla Gebetsberger Academic Assistant, Consejo Argentino Para Las  
Relaciones Internacionales (CARI) 
John Newbigin International Advisory Council for Creative Industries Policy  
& Evidence Centre 
Co-authors:
Enrique Avogadro Minister of Culture for the City of Buenos Aires 
Yose Rizal Damuri Centre for Strategic and International Studies (CSIS)
Angelika Frei-Oldenburg Global Project Culture and Creative Industries, GIZ 
Marisa Henderson Creative Economy Program, United Nations Conference  
on Trade and Development (UNCTAD) 
Neil Khor Special Advisor to the Executive Director of UN Habitat 
Tita Larasati Indonesia Creative Cities Network (ICCN) 
Ilya Myasnikov Faculty of Journalism, Higher School of Journalism, National 
Research Tomsk State University 

T20 NATIONAL COORDINATOR AND CHAIR

T20 SUMMIT CO-CHAIRT20 CO-CHAIR

SEPTEMBER 2021

T20 Italia  
G20 2021

U20 Indonesia 
G20 2022

BALI CREATIVE ECONOMY
ROADMAP 2022

The Third Edition of
World Conference 
on Creative Economy

Bali International Convention Centre, 5-7 October 2022

Urges the inclusion of the creative economy in national and inter-
national recovery plans and strategies, with the emphasize on 
enhancing the operational relationship between the creative 
economy and Sustainable Development Goals (SDGs), and of 
the recognition of the creative economy as an important sector 
and meaningful contributor to economic growth;

Urges macroeconomic policies that ensure access to finance and 
free movement of cultural and creative goods, including through 
budgetary supports, tax incentives, as well as common customs 
and tariff regulations on the movement of cultural and creative 
products; 

Urges the more active and prominent participation and involve-
ment of the creative economy sector in solving direct and indi-
rect effects of the pandemic and other global challenges;

Urges and Supports the contribution of creative economy to pro-
moting environmental sustainability, transition to low-carbon 
economy, and Sustainable Consumption and Production patterns;

Establishes creative economy hubs and center of excellences, 
and Maps and Supports the existing ones, among others, by 
strengthening network and inter-hub connections, measuring 
their concrete impacts, facilitating collaboration between grass-
roots actors and powerhouses of the cultural and creative indus-
tries, and establishing study exchange among creative economy 
hubs of different countries to learn knowledge about policies, 
strategies, models and implementations from each other;

Urges the promotion of digital and technological transformation 
in the creative economy, and at the same time, the reduction of 
digital divide within and between countries, the formulation of 
policy and regulatory framework which reflects the changing 
regulatory landscape to ensure the rights of artists and organiza-
tions are protected in the digital era;

Encourages the creation of ecosystems which ensure that the 
creative economy sectors are equally inclusive for all, including 
women, youth, local communities, and vulnerable groups, by 
making sure that everyone can fully participate within the value 
chain of the creative economy sectors, including through entre-
preneurial supports on legal issues, financial literacy, marketing 
system development, and improved delivery of products and 
services;

Encourages the strengthening of support to creative economy 
actors during and after the pandemic, including access to         
finance, health and safety protection, education and training, 
while building up their resilience for future disruptions; 

Strengthens national and international data on the creative econ-
omy which could better measure the significance of the creative 
economy to national and global SDGs and become more reliable 
and accurate sources in decision-making process, and Develops 
data policies which facilitate the development and leverage of 
competitiveness of creative industries;

Develops knowledge, skills and talents for future of jobs, Identi-
fies skill standards and occupational classifications relevant with 
continuously changing landscape of jobs, Supports any form of 
non-formal education, including community-based and 
peer-to-peer learning, and Fosters the development of personal 
learning among the creative economy actors;

Encourages research, capacity building, creative and cultural edu-
cation, and innovation support schemes for creative communities;

Encourages more awareness-raising activities about the impor-
tance of the creative economy at the community level for 
long-term growth of the sector, including by incorporating local 
wisdom;

Acknowledges the importance of the informal economy in cultur-
al and creative industries and Urges policies that ensure its better 
integration with the mainstream economy, among others by facil-
itating alternative of finance, providing alternative networks and 
supply chains, strengthening the role of intermediaries in support-
ing informal economy entrepreneurs and expanding their knowl-
edge and networks, including informal workers in social protec-
tion schemes, and encouraging large corporations to partner with 
the informal sector;

Urges policies to support creative economy players to proactively 
protect, manage and commercialize intellectual property assets 
through IP awareness as well as IP management facilitation pro-
grams, including financial and legal support on IP registration pro-
cess. 

Facilitates the use of intangible assets, including intellectual prop-
erty, to secure financing through policies related to IP-backed 
financing;

Calls governments, organizations of the United Nations system 
and other international and regional organizations, as well as the 
private sector, civil society, creative economy entrepreneurs, 
non-governmental organizations, academics and other stake-
holders to implement this Roadmap; Urges international coopera-
tion to support the execution of this Roadmap; and Informs the 
next session of WCCE and other international meetings related to 
creative economy matters on how this Roadmap is carried out 
and should be enhanced to better contribute to the global eco-
nomic recovery.

WCCE 2022

17-21 Okt 
ICCF6/ICCC8  
Banjarmasin
Cangkurah 
Kayuh Baimbai 

Mulang 
Ngabandung

4 Okt 
Friends of CE

7 Sep 
High-Level 
Briefing & Panel 
UNHQ New York

ICCN TIMELINE



ICCN ROADMAP 2022-2025
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ICCN 7 STRATEGIC PROGRAMS 2022-2025

PUSLITBANG

PELATIHAN & 
SERTIFIKASI

- Establishment of ICCN Cooperatives 
- Commercialization of goods & services  
- Development of business models and 

collaborators

- Incubation of “Indonesian Heroes” 
- Publication of Incubation Playbook 

- “Indonesia Local Brands” 
- JELONESIA derivative products 
- Activation of JELONESIA: 

Education, IP Catalogue, Store, 
etc. 

- “Catha Ekadasa” Curriculum 
- Creative City Academia Forum 
- JELONESIA big data 
- Creative City Index 
- Community Index Dashboard

- AJAR series as internal 
standardization and certification 

- Training Series: Catha Ekadasa, 
10 Principles of Creative City, 
Cooperatives, JELONESIA, 
Rescue  

- Mapping and collaboration with 
certification and training institutions 

- Initiating a certification and training 
institution 

- RESCUE Call Centre  
- Risk Index big data 
- RESCUE packages, 

website for a 
donation forum



ICCN National Coordination Meeting x National Culture Week  
Jakarta, Bali, Bandung — July 2023

ICCN collaborated with The Ministry of Education, Culture, Research & Technology  
for the National Culture Week (PKN) 
Workshop on Culture, City Branding, and Placemaking

Jakarta, 13-15 July 2023 
13 Provinces

Bali, 19-22 July 2023 
10 Provinces

Bandung, 27-29 July 2023 
14 Provinces

OUTPUT  
1. Curriculum and Learning 

Modules 
2. Sketches & Proposals of 

City Branding and 
Placemaking Ideas 

3. Cultural Hubs Tracks  
4. Books on Culture, City 

Branding and 
Placemaking 

5. Videos on Indonesia 
Cultural Exploration, City 
Branding and 
Placemaking 

6. Products by cultural and 
creative economy 
creators 

7. Documentation of 
knowledge and workshop 
activities



ICCN National Coordination Meeting x National Culture Week  
Jakarta, Bali, Bandung — July 2023
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Lokakarya Budaya, Penjenamaan Kota, 
dan Cipta Ruang
3 Lokus Karya (Lokasi) Selama Kegiatan PKN dan Rakornas ICCN 2023. Lokakarya 
Budaya menghadirkan 3 lokus utama yang bertempat di Jakarta (sebagai lokus bersifat 
kota metropolitan), Bandung (sebagai kota kreatif), dan Karangasem (sebagai representasi 
desa autentik yang menjenamakan daerahnya). Lokakarya Budaya menghadirkan total 38 
narasumber dari berbagai latar belakang dan instansi/jenama di Indonesia. Narasumber 
terbagi menjadi 11 narasumber di Lokakarya Jakarta, 10 narasumber hadir di Lokakarya Bali, 
dan 17 narasumber untuk Lokakarya Budaya di Kota Bandung. 

Dengan Gerakan Kalcer Jenama Berdaya, PKN dan Rakornas ICCN 2023 juga menghadirkan 
jejaring professional dan praktisi sebagai narasumber dan fasilitator lokal dan nasional 
untuk Lokakarya Budaya ini. Momen berharga ini dimanfaatkan sebagai kesempatan 
untuk meningkatkan pengalaman dan praktik baik untuk jejaring di masing-masing lokus 
setempat. Lokakarya Budaya berkoordinasi dengan lintas 37 provinsi dan lintas penta helix 
di Indonesia dan mengundang delegasi praktisi kreatif masing-masing wilayah hadir sebagai 
peserta Lokakarya Budaya. 

Dalam rangkaian masing-masing Lokakarya Budaya, terdapat Tur Jenama yang bertujuan 
mengenalkan peserta Lokakarya Budaya terhadap jenama dan budaya spasial setempat 
saat diadakannya Lokakarya. 

Tur Jenama dan Cipta Ruang menjadi cara untuk memberikan wawasan, melihat, merasakan, 
dan berinteraksi secara langsung dengan pihak-pihak yang terlibat dalam penciptaan dan 
pengelolaan jenama serta cipta ruang yang dikunjungi.

Tur Jenama dan Cipta Ruang
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Activation of city branding and placemaking in 37 cities/regencies in 37 provinces

ICCN National Coordination Meeting x National Culture Week  
Jakarta, Bali, Bandung — July 2023
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Publication and exhibition  
at the National Gallery

Recommendations on Cultural 
Movement for City Branding and 

Placemaking

ICCN National Coordination Meeting x National Culture Week  
Jakarta, Bali, Bandung — July 2023
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